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1st Place, Carolina Create-a-thon Design Thinking Competition
2x Business Excellence Fund Scholarship Recipient
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UNIVERSITY OF NORTH CAROLINA at CHAPEL HILL
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I N T E R N A L  C O M M U N I C A T I O N S

D
F

− Grew a community of  ear ly-career founders & engineers by over 300% whi le reducing cohort  admit tance t ime from 6 to 2 weeks.

− Faci l i tated 220+ 1:1 connect ions,  30+ members hired to in-network jobs,  and supported 3 direct  investments by the f i rm.

C o n t r a r y  C a p i t a l | N o v  2 0 2 0  - D e c  2 0 2 1

H E A D  O F  T A L E N T  C O M M U N I T Y

− Planned a 250+ member in-person, 3-day conference, achieving an NPS of 95 and zero COVID cases reported af terward.

S a m s a r a

− Led employer brand content strategy, oversaw content development,  and grew Talent content readership by 45% in 4 months.

− Designed and launched a new EVP & Careers s i te featur ing net new photography, v ideo content,  and role discovery tools.

− Scaled recrui t ing events by designing new event invi te templates and bui ld ing an attendee-tracking CRM in Airtable.

| O c t 2 0 1 9 - M a y 2 0 2 0 

T A L E N T B R A N D M A N A G E R, II

− Bui l t  a “Candidate and Employee Exper ience” dashboard with the Glassdoor API to track movement of  brand sent iment.

− Developed cross-funct ional  partnerships with Customer Market ing, Engineer ing Ops, Recrui t ing Ops, Sales and Growth.

− Inerfaced with execut ive leaders f rom Sales, Engineer ing, & Market ing to establ ish hir ing campaign strategies for each vert ical .

− Bui l t  a recrui tment market ing funct ion f rom 0-1 across 5 countr ies;  managed a 6-f igure budget for  ad spend, photoshoots,  & events.

− Establ ished strategic relat ionships and executed cross funct ional  projects wi th Market ing,  PR, Learning & Development,  and DEIB.

− Promoted to lead internal  comms for the company’s f i rst  acquis i t ion;  increased posi t ive external  employee sent iment by 8x.

M a r q e t a | D e c  2 0 2 1  - M a y  2 0 2 3

P R O G R A M  M A N A G E R ,  I N T E R N A L  C O M M U N I C A T I O N S  &  R E C R U I T M E N T  M A R K E T I N G

− Designed a net-new employee onboarding ser ies,  which included 9 s imultaneous l ive v i r tual  welcome events wi th a 90 NPS.

− Manage a $1 mi l l ion year ly budget to plan a twice-annual  g lobal  conference for the company’s VP, SVP, and C-sui te leaders
in direct  partnership wi th our CEO and COO. Produce 2 fu l l  days of  content for  each event in col laborat ion wi th Sony.

− Organize monthly company Al l  Staf f  meet ings for 2,000+ global  at tendees across 15 of f ices wi th l ive t ranslat ion in 5 languages.

C r u n c h y r o l l  ( S o n y  G r o u p ) | J u n e  2 0 2 3  - P r e s e n t

P R O G R A M  M A N A G E R ,  I N T E R N A L  C O M M U N I C A T I O N S  &  E M P L O Y E R  B R A N D

− Drive regular col laborat ion on ongoing projects wi th Product,  Engineer ing,  Legal ,  Market ing,  & PR/External  Communicat ions.

− Establ ished and oversee an event agency, three design agencies,  a v ideographer,  and a global  t ravel  service.

− Planned and executed Air table’s f i rst  t radeshow market ing event (VidCon),  execut ive speaker events & panel appearances.

− Overhauled the webinar market ing program, updat ing the content and invi te funnel to generate market ing qual i f ied leads.

− Generated art  and copy for paid social ,  emai l  newslet ter  p lacements,  and podcast ads. Negot iated in-k ind ad sponsorships.

A i r t a b l e | M a y 2 0 1 8 - O c t 2 0 1 9

M A R K E T I N G A S S O C I A T E

− Led launch market ing for  3 new features—wrote case studies and developed product v ideos in partnership wi th an ad agency.

− Managed a $4 mi l l ion swag budget.  Implemented a 3rd party swag plat form and launched an ABM program.

For addi t ional  career exper ience from 2015-2018, please review my LinkedIn.

https://www.linkedin.com/in/dfrider/
https://frider.me



